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CardzGroup Linkedin B2B Social Media Kit

LinkedIn-First RFID Hotel Key Card Content Strategy for Global B2B Engagement
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SECTION 01

Platform Strategy

Linkedin as the primary B2B channel for reaching hotel procurement, IT directors, and operations leadership

fii Linkedin (Primary)

The core channel for reaching hotel procurement managers, IT directors, and property

operations teams. 80% of B2B leads from social media come through Linkedin -- and

RFID/smart card decisions involve 3-5 stakehoiders who are all active on the platform.

* Company page: 3-4 posts per week covering RFID technology, lock system
compatibility, and hotel security

Employee advocacy: 8-10 team members across 5 global offices (Shenzhen, Hong
Kong, Dubai, Lendon, New York)

Linkedin Articles: Monthly thought leadership on RFID migration, contactless hospitality,

@& Secondary Platforms

Supporting channels that complement the Linkedin-first strategy for CardzGroup:

YouTube: RFID technology explainers, factory tour of Shenzhen production facility, lock
system compatibility demos, encoding tutorials

Instagram: Custom-printed key card designs, trade show beoth coverage (HITEC, HD
Expo), behind-the-scenes manufacturing

X/Twitter: Hotel technology news
for hotel IT teams

ary, event live-tweeting, quick security tips

and access control trends

insights

.

Salto lock upgrades

dd

PILLAR 1
RFID Technology
Leadership

Forward-looking commentary
on contactless access control,
mobile key integration, NFC
evolution, and the future of
hotel security. Positions
CardzGroup as the ex-Gemalto
RFID authority.

Website Blog (cardzgroup.com): SEC-optimized long-form content on MIFARE vs

DESFire, magstripe-to-RFID migration guides, and lock system integration

Linkedin Newsletters: Bi-weekly "RFID Insider” subscriber updates with procurement

inMail campaigns targeting hotel groups evaluating ASSA ABLOY, Dormakaba, Onity, or

SECTION 02

Content Pillars & Posting Schedule

Five RFID-focused content pillars mapped to a weekly posting cadence

o

PILLAR 2
Product Education

RFID hotel key card
specifications, chip type
comparisons (MIFARE Classic
1K, Ultralight, DESFire
EV2(EV3, T5577, HID iCLASS),
lock system compatibility
guides, and custom printing
capabilities.

TUESDAY

PILLAR 3
Hotel Deployments

Client deployment stories, lock
system migration projects,
heforefafter security
upgrades, and ROI metrics
from hotels that switched to
CardzGroup RFID key cards.

.\r

PILLAR 4
Hotel Security Insights

Access control market data,
lock system upgrade pipelines,
hotel technology trends, trade
show coverage (HITEC, HD
Expo, BDNY), and hospitality
security commentary.

WEDNESDAY THUF

2

PILLAR 5

Sustainable Access

PVC-free card options,
recycled material innovations,
eco-packaging initiatives, and
how RFID key cards reduce
environmental Impact versus
single-use magstripe cards
that degrade faster.

WEEKLY SCHEDULE

MQ Y FH Y
RFID Leadership Product Education Haotel Deployment Security Insight Sustainable Access

SECTION 03

Post Templates

Ready-to-customize LinkedIn post templates for CardzGroup RFID hotel key cards
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@ CardzGroup PRODUET

MIFARE Classic vs. DESFire EV3: Which RFID Chip
Does Your Hotel Actually Need?

We get this question from hotel procurement teams every
week. Here is the honest answer:

MIFARE Classic 1K: The workhorse. Compatible with 80%
of installed lock systems (ASSA ABLOY, Dormakaba,
Onity). Proven. Cost-effective at scale. If your property
runs a standard lock system with no plans to upgrade, this
is your card.

DESFire EV3: The future-proof choice. AES-128
encryption. Multi-application capability (room key +
loyalty + payment), Required for new Salto and ASSA
ABLOY Vostio instaliations.

The right answer depends on your lock hardware, not the
latest trend.

We manufacture both at our Shenzhen facility -- S0M+
cards per year with ex-Gemalto quality standards. Request
a free comparison kit with bath chip types pre-encoded
for your lock system.

www.cardzgroup.com

VISUAL: SIDE-BY COMPARISON GRAPHIC

MIFARE Classic vs DESFire chip comparisen with spac
callouts and lock system compatibility matrix

ntalTechnology

RFID LEADERSHIP

@ covorm

Your Hotel Key Card Supplier Should Understand
Your Lock System. Most Do Not.

A question for hotel procurement and IT directors:

Does your key card supplier know which lock firmware
wersion your property is running?

Most card suppliers ship generic RFID cards and leave
encoding to you. That works until it does not --
incompatible cards, failed guest check-ins, emergency
front desk calls at 2 AM.

At CardzGroup, we pre-encode and test every card
against your specific lock system:

-- ASSA ABLOY VingCard (Classic, Essence, Vostio)
-- Darmakaba (Saflak, llco, KABA)

-- Onity (HT 24, HT28, DirectKey)

-- Salto (XS4, SPACE, BLUEnet)

-- MIWA (ALVZ, ALX)

We are 100% Western-owned, ex-Gemalto-trained,
manufacturing S0M+ cards/year in Shenzhen with SO
9001/14001 certification.

When was the last time your card supplier asked about
your lock system firmware?

SUSTAINABILITY

@ oo

The Hidden Environmental Cost of Cheap Hotel Key
Cards (And What to Do About It)

A budget hotel replacing 20,000 magstripe key cards per
year is generating 80 kg of PVC waste annually. Multiply
that across a 50-property pertfolio and the numbers are

significant.

Here is what CardzGroup is deing about it:

-~ RFID cards last 3-5x longer than magstripe, reducing
replacement volume by 70%

-- Dur eco-line uses recycled PVC core material with no
performance compromise

-- We offer PVC-free PETG cards for properties with
aggressive sustainability mandates

DEPLOYMENT

@ CardzGroup

How a 400-Reom Resort Migrated from Magstripe to
RFID in 6 Weeks

The challenge: A Southeast Asian resort chain was losing
$18,000/year in key card replacements. Their magstripe
cards degraded in tropical humidity, causing 15% daily
front desk reissue rates,

The solution: CardzGroup supplied MIFARE Classic 1K
cards compatibie with their existing Dormakaba lock
system. No lock hardware changes required.

The result:

-- 82% reduction in daily reissue rates

-- $14,400(year savings on card replacement alone
-- 3.2x longer card lifespan in humid conditions

== Guest satisfaction scores up 8 points

The best part? Zero lock system changes. Same
hardware, better card, measurable savings.

Full deployment guide: [link]

#iHotel0f

BEMIND THE SCENES

® cvases

Inside Our Shenzhen Factory: Where 50 Million Hotel
Key Cards Are Made Every Year

Maost hotel procuremant teams never see where their key
cards are manufactured. We think they should.

Our Shenzhen production facility runs 24/7 across 3
production lines:

Line 1: MIFARE Classic 1K and Ultralight == standard hotel
key cards for ASSA ABLOY and Dormakaba systems

Line 2: DESFire EV2/EV3 and HID iCLASS -- high-security
cards for luxury and enterprise properties

Line 3: Custom products -- wristbands; key fobs, and
specialty form factors

Every card goes through 7-point quality testing before it
ships, That is the ex-Gemalto standard our founding team

brought with them.

We are 100% Western-owned with offices in 5 countries.
Factory tour? We welcome them.

Book a virtual tour: www.cardzgroup.com

ViSUAL: FACTORY TOUR PH

RIES
Production line images showing card lamination, chip
embedding, quality testing, and custom printing

HMany

PRODUCT

@ oo

Hotel Key Card Buyer's Guide: Match the Chip to
Your Lock System

Ordering RFID hotel key cards without knowing your lock
system is like ordering tires without knowing your car.
Here is the compatibility matrix every procurement
manager needs:

ASSA ABLOY VingCard Classic/Essence: MIFARE Classic
1K (standard) or Ultralight (budget)

ASSA ABLOY Vostio: DESFire EVZ/EVE required

Dormakaba Saflokflico: MIFARE Classic 1€ or custom
Dormakaba encoding

R e T

INDUSTRY

e CardzGroup

The Hotel Access Control Market Is Shifting. Here Is
What the Data Shows.

We analyzed lock system RFP data from Q1 2026. Here is
what every hotel technology buyer needs to know:

- 72% of new hotel builds are specifying RFID-only lock
systems (no magstripe fallback)

-- ASSA ABLOY and Dormakaba control 5% of the global
hotel lock market

-= Mobile key adoption reached 34% but RFID remains the
primary access credential for 89% of properties

== Average hotel key card order size increased 22% YoY
as properties stock deeper

‘What does this mean for procurement?

The hotels ordering key cards today are not just replacing
worn stock, They are upgrading chip technology. MIFARE
Ultralight for budget properties. DESFire EV2/EV3 for full-

sarvice and luxury.

If your supplier cannot match the chip to the lock system,
you are leaving moneay on the table.

Download our 2026 Hotel Access Control Report: [link]

TRADE SHOW

@ CardzGroup

Live from HITEC 2026: 3 Access Control Trends
Every Hotel IT Director Should Know

Day 1 at HITEC and the hotel access control conversations
are already shaping next year's procurement decisions.

Here are 3 trends we are hearing from hotel IT directors
and procurement teams;

1. DESFire EV3 adoption is accelerating -- new ASSA
ABLOY Vostio instaliations are driving the:shift from
MIFARE Classic

2. Dual-interface cards (RFID + mobile BLE) are becoming
standard RFP requirements for full-service brands

3. Hotels want a single supplier for key cards, wristbands,
and fobs -- bundled procurement is the new normal

We are at Booth 2847 Come see our full RFID hotal key
card range and grab a free sample Kit with cards pre-
encoded for your lock system.

Cannot make it? DM us and we will ship a sample kit to
your property within 48 hours.

DEPLOYMENT

e CardzGroup

Why This Caribbean Resort Rep Key Cards with
RFID Wristbands (And What Happened Next)

The challenge: A 320-room Caribbean all-inclusive resort
was losing 40+ key cards per day, Guests left them on the
beach, in the pool, at the bar. Front desk reissue queue
averaged 12'minutes at peak times.

The solution: CardzGroup supplied waterproof silicone
RFID wristbands with the same MIFARE Classic 1K chip as
their existing Dormakaba cards. Same lock system,
differant form factor.

The result:
-- Card loss dropped from 40/day to 2/day
== Front desk queue time reduced by 85%
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soy-based inks

For hotel brands with ESG reporting obligations, we
provide full lifecycle impact data per SKU -- carbon
footprint, ial sourcing d ion, and end-of-
life recycling guidance.

The most sustainable key card is the one that does not
need replacing every 3 months.

Request our sustainability data sheet:
www.cardzgroup.com

#SustainablaHospitallty
AGreenHotels #ESG ARFID
RCircularEconcmy

Fri 8000 AM ==

or brand biflding

REID LEADERSHIP

omm

We Built CardzGroup to Solve a Problem Most Hotels
Do Not Know They Have

In 2008, our founding team left Gemalto with a simple
observation:

Hotels were spending too much on RFID key cards
because the supply chain was broken. Western
distributors added 40-60% margin. Chinese factories had
quality control gaps. Nobody was testing cards against
specific lock systems before shipping.

So we built CardzGroup as the bridge:

--100% Western-owned and managed (the procurement
trust factor)

-- Manufacturing in Shenzhen (the cost efficiency factor)
-- Ex-Gemalto quality standards (the technical credibility
factor)

-- 5 glebal offices for regional support (the
responsiveness factor)

15 years later, we produce 50M+ RFID cards annually for
hotels in 40+ countries.

The problem we solved? Hotels should not have ta choose
between quality and price. They can have both.

Connect with us: www.cardzgroup.com

#RFID #HoelSupply fManufacturing
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format

Salto XS4/SPACE: DESFire EVZ recommended, MIFARE
Classic 1K compatible

CardzGroup manufactures all chip types and pre-encodes
to your exact lock specification. No guesswork, no field
failures.

Download the full compatibility matrix:
www.cardzgroup.com

VISUAL: LINKEDIN CARDUSEL
S-slide lock system compatibility guide with chip
per uf

HHowHK ey Cards RRFID

Tue 00 AM — il ockSystems HHotelProcurement

#EmanCards

TN RLUGE A WUULILTU do Wil g Lol ot (yWreals
kept them as souvenirs)

-- Net cost savings of $22,000/year after accounting for
higher wristband unit cost

Key cards are not the only answer. Sometimes the form
factor is the problem, not the technology.

HRFIDWristbands fHotelTech

Wied 9:30 AW -~ Best for engagement #ResoriOperations

#GuestExpariance

HOTEL TECHNOLOGY
#Hotel Technology #HotelSecurity
#LockSystems HiMobileKey

fHotelTech

Mon AM -- Best for reach
#B28 #SmanCards
SECTION 04
Curated hashtag groups for maximum Linkedin discoverability in the RFID hotel key card space

CORE BRAND TECHNOLOGY & PRODUCTS HOTEL PROCUREMENT

G p o #F yCards #RFID  WMIFARE  HDESFire #HatelProcuremant

HRFIDCards HSmartCards H#NFC #HAccessControl #HospitalityProcurement

#ContactlessAccess #HotelOperations HB2BSupply
#HatelFFE

INDUSTRY EVENTS

SUSTAINABILITY

WHITEC ~ #BDMY  #HD_Expo #SustainablaHospitality
HAHLA  #HospitalityExpo #GreenHotels  WESG
HISCWest #CircularEconomy

#SustainableProcurement

SECTION 08§



Company Page Optimization

Maximize CardzGroup's Linkedin company page for RFID hotel key card visibility

(4 Visual Branding

* Banner: Hotel corridor with RFID lock close-up
showing CardzGroup key card in use

Logo: High-resolution CardzGroup logo on dark
background [matches InnLead.ai design)

Featured images: Key cards, wristbands, and fobs
displayed on hotel reception desks and guest room
doors

Post thumbnails: Branded templates with teal accent
colors and RFID chip macro photography

S+ Employee Profiles

= All team members across 5 offices (Shenzhen, Hong
Kong, Dubai, London, New Yark) list CardzGroup in
their LinkedIn experience

Standardized headiine format: *Role | CardzGroup |
RFID Hotel Key Card Solutions®

Regional sales directors publish Linkedin Articles
manthly targeting their territory (EMEA, APAC,
Americas)

Sales team adds "Featured® section linking to lock
systemn compatibility quides and sample kit request
form

@ Headline & About #. Featured Content

Headiine: "RFID Hotel Key Cards & Smart Access
Solutions | 50M+ Cards/Year | Ex-Gemalto Quality”

Pin the Lock System Compatibility Guide as featured
content (highest-value resource for precurement)

Add "RFID Insider” Linkedin Newsletter for subscriber
capture amang hotel IT directors

About: 2000-char description covering RFID
manufacturing, lock system compatibility, chip types,
global offices, Western ownership, and IS0
certifications

Showcase Shenzhen factory virtual tour video

Featurs latest trade show booth recap (HITEC, ISC
West, HD Expa)

Specialties: RFID Key Cards, Hotel Access Control,
MIFARE, DESFire, Smart Cards, RFID Wristbands, Lock
System Compatibility, Hotel Procurement, NFC
Technology, Custom Card Printing

CTA Button: "Visit Website® linked to
www.cardzgroup.com

SECTION 086

Employee Advocacy Program

Amplify CardzGroup's reach through coordinated employee sharing across 5 glebal offices

22 Program Structure

.

[MENA), London (EMEA), and New York (Americas)

-

markets

example® or "Reference a recent property visit®

-

ADVOCATE ROLE OFFICE POSTS/WEEK
CEOQ [ Managing Director Heng Kong 2
VP Sales (EMEA) London 3
VP Sales (Americas) New York 3
Regional Manager (MENA) Dubai 2
Product/Engineering Lead Shenzhen 2

Recruit 8-10 advocates across Shenzhen (manufacturing), Hong Kong (sales HQ), Dubai

Weekly content package with 2-3 pre-written posts per advocate, localized for regional

Each post includes personal customization prompts: “"Add your own hotel client

Monthly leaderboard tracking engagement per advocate with quarterly recognition

Quarterly training on Linkedin algorithm updates and RFID industry talking points

- Expected Impact

Employee posts get 8x more engagement than company page posts -- critical for
reaching hotel procurement contacts

8 advocates sharing 3x/week = 24 additional touchpoints weekly across 5 time zones

Estimated 4x increase in total LinkedIn impressions due to multi-timezone coverage

Reagional sales team networks reach hotel procurement directors directly in APAC,
MENA, EMEA, and Americas

Multi-language advantage: Mandarin, Arabic, and European language posts reach non-
English procurement teams

CONTENT FOCUS TARGET AUDIENCE

Industry vision, company milestones, ex-Gemalto heritage C-suite, hotel group owners, investors

: E

European hotel deployments, trade show updates, Dormakaba/Salto proj

proct managers

US/Latin America case studies, ASSA ABLOY compatibility, brand partnerships Americas hotel groups

Middle East mega-projects, luxury resort deployments, RFID wristbands MENA hotel developers

Technical deep-dives, chip comp . factory ir s, QC processes Hotel IT directors, specifiers

SECTION 07

Engagement Playbook

Proactive engagement tactics to build relationships with hotel procurement and IT audiences

[0 Daily Engagement (15 min)

* Comment on 3=5 posts from hotel IT directors,

[}
(il

=]

ity Buildi % Linkedin Lead Gen Tactics

=l

* Participate in Linkedin Groups: Hotel Technology, * Use Linkedin Sales Navigator to identify hotel



-

pracurement managers, and lock system
manufacturers [ASSA ABLOY, Dormakaba, Salto,
Onity)

Respond to all comments on CardzGroup posts within
2 hours {assign to regional office in-timezone)

Like and share relevant hotel technology and access

control news

Send 2-3 personalized connection requasts to hotel
buyers who engaged with RFID or lock system
content

< Content Amplification

Tag lock system manufacturers (ASSA ABLOY,
Dormakaba, Salto) in compatibility posts to leverage
their larger audiences

Cross-promote Linkedin content in CardzGroup email
signatures across all 5 offices

Embed top-performing Linkedin posts in email nurture
saquences to sample kit recipients

Repurpose Linkedin Articles into cardzgroup.com blog
posts for SEC value

.

.

Hospitality Procurement Professionals, RFID
Technology Forum

Answer 1-2 questions about RFID compatibility, card
encoding, or lock system upgrades in hospitality
forums:

Share and thoughtfully comment on ASSA ABLOY,
Dormakaba, and Salto product announcements
[positions CardzGroup as compatible supplier)

Tag hotel clients in deployment success posts (with
permission) to trigger their network engagement.

SECTION OB

Analytics & KPIs

procurement contacts searching for "RFID" "key
cards," or "lock system upgrade”™

Share gated Lock System Compatibility Guide with

personalized inMail: | noticed your property runs
[lock brand] -- here is cur compatibility guide

Create Linkedin Events for quarterly "RFID Hotel
Security Webinar® product demos

Run Linkedin Sponsored Content targeting job titles:
Haotel IT Director, VP Procurement, Director of
Engineering, Property Manager

Track, measure, and optimize LinkedIn performance for CardzGroup RFID hotel key card sales

3%+

ENGAGEMENT RATE

Industry avg: 1.5% for B2B
manufacturing

500

FOLLOWER GROWTH/MO

Hotel IT, procurement, and
operations followers

15

INBOUND LEADSIMO

Sample kit requests + RFQ
Inguiries from Linkedin

INNLEAD.AI

B2B Hotel Supply Intelligence Platform

40K

IMPRESSIONS/MO

Company + emplovee
combined across 5 offices

70+

S5 SCORE

Social Selling Index for regional
sales directors



